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Цель урока: Развитие коммуникативной компетенции учащихся на базе темы делового иноязычного общения.
Учебные задачи: Отработка единиц деловой лексики английского языка в речи учащихся.

Развитие навыков аудирования, устной монологической и диалогической речи учащихся, чтения в формате ЕГЭ.

Развивающие задачи: развитие способности к сравнению, анализу, умозаключению;

развитие аналитического и  критического мышления, воображения, памяти;

развитие способностей к работе в команде, коммуникабельности, умение выражать свое отношение.

Воспитательные задачи: формирование потребности в изучении иностранного языка для применения знаний в будущей профессии;

профориентационная работа-знакомство с профессией создателя реклам;

воспитание  толерантности и уважения к другому мнению.

Оснащение урока:
1.Учебник  О.Б. Дворецкая, Н.Ю. Казырбаева, Н.В. Новикова 

Business English for schools: Учебное пособие.  Издательство «Титул» 2006г.
2. Аудиокассета к учебнику.

3.Электронной пособие «Мир рекламы» (разработанное  учителем)
4. Презентация учащихся «Нужна ли нам реклама?» ( результаты социологического исследования)

5. Раздаточный материал ( задания на лексику, контроль аудирования и карточки самооценки)

Техническое оснащение урока:
1. Мультимедийная установка ( компьютер, проектор, экран)

2. Аудиомагнитофон.
Используемые материалы:
О.Б. Дворецкая, Н.Ю. Казырбаева, Н.В. Новикова. Business English for schools: Учебное пособие.  Издательство «Титул» 2006г.

http://www.better-english.com/grammar.htm
http://www.englishclub.com/business-english/index.htm
http://www.better-english.com/vocabulary.htm
http://en.wikipedia.org/wiki/Advertisement

ХОД УРОКА:

1. Teacher:

Good afternoon, my younger learners!! I welcome you at our lesson! I’d like you to take part in our discussions, in my opinion, on a very attractive and up-to-date topic “The world of advertisements”

Warm-up 
Dear boys and girls, what do you think about the topic? Do you find it interesting to learn and discuss? Why?

Do you know much about advertisements? What facts would you like to learn about them?

ОТВЕТЫ УЧЕНИКОВ
We’ll try to find all the answers to your questions during our work and I hope you won’t be bored at the lesson and will be active, enthusiastic and kind. Consult your Language support for help
And one more thing: I must say that I’ll use a lot of images, pictures but not for advertising aims. All the rights of advertisements’ producers are preserved and not denied.

2. Teacher (about the history of advertising):
I shall start with some interesting information, speaking about the past, present and future of advertising business. At first in ancient times advertisements were oral: tradesmen and craftsmen wondered along the streets  and praised their goods. It was so called “word of a mouth” ad. Black-figured lekythos with the inscription: “buy me and you'll get a good bargain”, dates back to 550 BC. Commercial messages and political campaign displays have been found in the ruins of ancient Arabia. Egyptians used papyrus to create sales messages and wall posters, while lost-and-found advertising on papyrus was common in Ancient Greece and Ancient Rome. Wall or rock painting for commercial advertising is another ancient advertising form, which is present to this day in many parts of Asia, Africa, and South America. The most important invention of the 15th century was invention of printing. And another form  appeared - handbills. In the 17th century advertisements started to appear in weekly newspapers in England, in Russia newspapers began to be published in the 18th century by Peter the First order. These early print advertisements were used mainly to promote: books and newspapers and medicine. The first advertising agency was established by Volney Palmer in Boston. Then came the era of cinema. In the early 1950s, the Dumont television network in America began the modern trend of selling advertisement time to multiple sponsors when they understood that they could earn quite a lot of money because of the rapid growing popularity of television. Nowadays we get in touch with advertisements everywhere and every minute, Interactive advertising,signs on streetcars, and outdoor posters, Net ads are a usual sign of our life. The future of ads is hard to imagine, may be you will be able to watch them on the Moon surface, on the spaceships flying to other planets and galaxies. 
So, we can say that an advertisement is an essential part of our modern life.  But my question is: what for do we use advertisements? What can we learn from them?    
ОТВЕТЫ УЧЕНИКОВ
That is from the point of view of us common people, consumers. But there is one more side- producing companies, businessmen. And here is another definition of the word “Advertisement” as they see it.

     An advertisement  is  a picture, set of words, or a short film, which is intended to persuade people to buy a product    or use a service, or that gives information about a job that is available, an event that is going to happen. 

3.                                                                                                                                           from  Longman Dictionary
4. Начало ролевой игры
Teacher: Now I’d like you to become advertising agents working for some prosperous company. Every advertising campaign starts with defining goals and three questions logically rise: what to advertise? Where to advertise? How to advertise?

5. Исследования учащихся
Teacher:The first thing that all respectable companies do is making social survey among potential buyers to know their opinions. And I asked you to do the same task asking teenagers and adults such questions as:

1) What do you think about advertisements?

2) Where can you see them?

3) Are advertisements important for us? Why?

4) How often do you use information received from advertisements?

You are welcome!

УЧЕНИКИ РАССКАЗЫВАЮТ О РЕЗУЛЬТАТАХ СВОИХ ИССЛЕДОВАНИЙ  О МЕСТЕ РЕКЛАМЫ В ЖИЗНИ ЛЮДЕЙ, СРАВНИВАЯ МНЕНИЯ ПОДРОСТКОВ И ВЗРОСЛЫХ. 

( это было приготовлено учащимися к уроку)
6. Teacher:The first step in our campaign is to find out what we can advertise?
ОТВЕТ УЧЕНИКА: goods, events, job vacancies, services.
Teacher:A very famous and rich company has given us a task: to create an advertisement for their SCOTISH TEA.
7. Teacher:The second step is to decide where it is better to put our advertisement. And I should say that according to the place where advertisements are there are different names for them. Let’s see them on the screen.

They are: commercials, web banners, spams, posters, billboards, junk mail, fliers, small or want ads. Are any names from this list familiar to you?

You are to take papers with the Matching the words with their definitions task and do it. These images will help you do it quickly and successfully.

УЧЕНИКИ ВЫПОЛНЯЮТ ЗАДАНИЯ (see Appendix1)

8. Teacher:Let’s check up to see how you have done the task.

9. Tell me, please, which of these types are more effective with young people. Why?

10. Аудирование.
Teacher:The next step is to know how to make a successful advertisement.
Now we’ll listen to some expert in the sphere of advertising. George Dunlow will emphasize the main characteristics of a successful advertisement. But before starting listening to him you will work in groups and in 1-2 minutes I’d like you to go to the board and write down the words (adjectives) that to your mind characterize a successful advertisement.

Brainstorming
УЧЕНИКИ РАБОТАЮТ В ГРУППАХ. ЧЕРЕЗ 1-2 МИНУТЫ ВЫХОДЯТ ПО ОДНОМУ ЧЕЛОВЕКУ К ДОСКЕ И ПИШУТ СВОИ ОПРЕДЕЛЕНИЯУСПЕШНОЙ РЕКЛАМЫ
Teacher:After listening to George Dunlow we shall see if your opinions coincide  or quite different. Take these papers with the Listening Comprehension task and look them through beforehand.  Is the task clear? If yes, then let’s get started.

УЧАЩИЕСЯ ПРОСЛУШИВАЮТ ТЕКСТ, ВЫПОЛНЯЮТ ЗАДАНИЯ.(see Appendix2)

Teacher:So I see you are ready with the task. Let’s check up it, please.

Are these characteristic features of a successful advertisement different from yours?

What is the difference between a message and a slogan?

11. СРЕДСТВА И ПРИЁМЫ, ИСПОЛЬЗУЕМЫЕ В РЕКЛАМАХ.
Teacher:To catch the audience’s attention and therefore raise their sales or convince people to use their services companies together with advertising agencies have worked out a lot of methods or techniques that help to make creative, catchy, full of humour and fantasy ads. Here are some of them
12. Now you are to take these papers with the texts describing different techniques. You are to read them for specific information and put the title to each of them using the words above.

We are reading these texts and giving them titles. (ex. p from the textbook)
13. СЛОГАНЫ
Teacher:One word from that text doesn’t have any description. What word is it? A slogan
What is a slogan?  I’ll give you some slogans and you should tell me the company’s name and what it produces.

THE ONE       -   DOLCHE & GHABANA

                 FEEL THE DIFFERENCE!        -   FORD

                         RULE YOUR DREAM!       -   TOYOTA

EVERYTHING WILL BE IN CHOCOLATE!-  MARS

                       SMILE AT A NEW DAY!    -    AVON

                 START THE HOLIDAY!       -        COCA-COLA

14. Now you will see some advertising films. Your task is to watch them carefully and say what technique is used here? Explain your idea.

Ученики смотрят фрагменты телерекламы и объясняют, какие технологии здесь используются.
15. Teacher:And now it’s high time for you to work as I suppose you know quite enough for advertisers and about advertisers’ activities.

You should prepare a presentation of this SCOTISH TEA
1 group should use such method as “contrast” and the other group- “testimony”

УЧЕНИКИ ГОТОВЯТ ПРЕЗЕНТАЦИЮ – РЕКЛАМУ ШОТЛАНДСКОГО ЧАЯ И ПОКАЗЫВАЮТ ЕЁ.

16. Teacher:

17. At the end I’d like to say there is no dispute over the power of advertising to inform consumers of what products are available. In a free-market economy effective advertising is essential to a company's survival, for unless consumers know about a company's product they are unlikely to buy it. In criticism of advertising it has been argued that the consumer must pay for the cost of advertising in the form of higher prices for goods, and besides ads put pressure on consumers and make them buy one thing instead of another or do not talk about the products’ defects. So as one American advertising executive said “The best advertisement is a good product” I wish you buy only products of high quality and watch advertisements with humour, clever mind and kindness.
18. Now we have come to an end of our work. I am eager to know if you liked the topic of our discussion.

Feedback:
What parts of our discussion did you find the most interesting? Have you learnt anything new? useful? Would you like to connect your future career with this job?

.And   now I want  you to fill in these forms “Self-evaluation cards”( Appendix3 )
 and put marks to yourselves marking your participation at the lesson, language accuracy.
Appendix1 

TYPES OF  ADVERTISEMENTS

Match the words with their definitions

Commercial   Poster   Billboard  Flyer Junk mail  Spam  Web banner Small ads / want ads

a) a piece of paper advertising a product, service or event, that is given to people on the streets or delivered to their homes
b) an advertisement that appears cross the top of a page on the Internet

c) a large piece of paper on the wall, often with a picture on it

d) unwanted emails advertising things

e) short advertisements in a newspaper, in which people offer things for sale

f) a large outdoor sign used for advertising, usually placed in a busy area

g) unwanted letters in the post advertising things

h) an advertisement on the television and radio

Appendix2 

                                                             Listening Comprehension

GEORGE DUNLOW TALKING ABOUT AVERTISING
Listen and complete the notes about:

The characteristics of a successful advertisement:

1.________________________

2.________________________

3.________________________

4.________________________

The message: what you want people to

__________________________

This is not the same as the _________

The slogan is ____________________

Appendix3 

SELF-EVALUATION CARD (max 5 points for each)
	Student’s 

name
	Participa-

tion 
	Task achieve-

ment
	Originality 
	Language appropriate-

ness
	Accuracy 

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


